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Andrew Cowan

Group Managing Director

F20 COMMERCIAL OVERVIEW
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BUSINESS UPDATE



DELIVERED SOLID NSV GROWTH SINCE F17
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STARTED F20 STRONG ς3RD CONSECUTIVE HALF OF 
DOUBLE DIGIT NSV GROWTH
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C19 PANDEMIC HAS LED TO EMERGENCE OF SPECIFIC ECONOMIC, 
CONSUMER AND TBA TRENDS
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Å Protecting cash and liquidity

Å Supporting our communities

Å Emerging Stronger

Å Staff provided with personal 

protective equipment

Å Employees encouraged to work 

from home

Å Partnering on hygiene

SAFE OPERATING ENVIRONMENT BUSINESS SUSTAINABILITYWINNING IN NEW CHANNELS

Å Adapting to E-Commerce

Å Enhancing presence in off-trade

Å Online brand advocacy



SUPPORTING OUR PEOPLE, PARTNERS & COMMUNITIES THROUGH 
THE CRISIS

Hand sanitizer donations across all markets

Support to vulnerable communities Hygiene awareness campaign 

Kes 50m donation to the Kenya Covid Emergency fund

PPE



F20 FY FINANCIAL HIGHLIGHTS 
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STRONG H1 TRAJECTORY OFFSET BY COVID-19

H1 H2 FY

Volume +5% -28% -11%

Net sales +10% -29% -9%

Gross profit +14% -41% -13%

Profit after tax +9% -104% -39%



Contribution
to overall 

EABL
H1 H2 FY Key brands

KENYA 69% +8% -37% -14%

UGANDA 16% +10% -21% -5%

TANZANIA 15% +19% +10% +14%

TOTAL EABL 100% +10% -29% -9%

ROBUST H1 PERFORMANCE SCALED DOWN BY MANDATORY 
OUTLET CLOSURE IN KENYA AND UGANDA 



VIBRANT 
MAINSTREAM BEER

EXPLODE 
MAINSTREAM SPIRITS

WIN IN PREMIUM
SHAPE NEW 
FRONTIERS

H1 +10% +13% +9% +10%

H2 -22% -17% -36% -41%

FY -6% -1% -13% -16%

STRONG RESILIENCE IN MAINSTREAM SPIRITS THROUGH THE CRISIS 



Kenya
-14%*

SPIRITS MORE RESILIENT DURING THE CRISIS

Mainstream Spirits 
+2%

Scotch -1%

Senator-13%

* Net sales FY growth

Bottled beer -23%



Uganda
-5%*

GROWTH OF PREMIUM BEER AND SPIRITS 
CUSHIONED IMPACT OF LOCKDOWN

Premium beer
+5%

Pilsner
+24%

* Net sales FY growth

Premium spirits
+15%

Black & White 
Innovation+37%

Mainstream spirits
-20%

https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwixyJv3xenZAhXBjKQKHQZeB2IQjRwIBg&url=https://us.thebar.com/recipes/baileys-cool-raspberry&psig=AOvVaw210XxAgAkiMdQKqPJKYLbr&ust=1521038984563498


Pilsner +22%

SUSTAINED GROWTH OF SERENGETI 
FAMILY

Tanzania

+14%*

Serengeti Family
+19%

Mainstream spirits
+33%

Guinness +34%

* Net sales FY growth



SUSTAINABILITY & RESPONSIBILITY



Responsible Drinking Initiatives

Water projects

Blood donation drives

Over 100,000 tree seedlings planted

POSITIVELY IMPACTING OUR COMMUNITIES



Project Heshima

Staff participation in environmental conservation Mtama niMali programme

New barley variety launched

ADDING VALUE TO OUR COMMUNITIES



ThankYou
Please hold the questions to the end



Risper Ohaga

Chief Financial Officer

F20 FINANCIAL PERFORMANCE



Å Financial Highlights

Å Topline Performance

Å Profitability and cost management

Å Cash Performance

Å CAPEX

Å Dividend

AGENDA



FINANCIAL HIGHLIGHTS

H1 H2 F20 vs LY

Volume +5% -28% 12.4mEUs -11%

Net sales +10% -29% KES 74.9bn -9%

EBIT +9% -79% KES 14.5bn -32%

Profit after tax +9% -104% KES 7.0bn -39%

Operating cash 
conversion

102% -30% 68% -43ppt


